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Colour is the only expression of wealth
BERMENE—FRIEARX

— Friedensreich Hundertwasser
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Anmstrong & History of Design
BB ET T 5%t B e

Peter Behrens

Peter Behrens, teacher of Walter Gropius Peter Behrens AZEZERIT Walter
and Mies Van der Rohde, developed his Gropius #1 Mies Van der Rohde 8%
famous pattern “Circle & Square”. U, iRt T A CRERTT KR,
In 1917, architect Gabriel von Seid| 1917 &£, #3JH Gabriel von Seidl 7£
used this famous pattern in new Town EEAXETETIXATXEE, T
Hall in Bremen, Germany. In mid of 90s, 90 FRPHY, PIHBEHTHEIXKEHE
Armstrong re-installed this classic REHMREETET,

pattern in the original place.

Walter Gropius

The preferred architectural style in AR MBI RIRERNEE,
Europe is still the modernism. Walter Walter Gropius A SHTHE —FRK,
Gropius as the founder and director of HENYNHRRE AT FEHT TR

the Bauhaus in Germany.
The flooring material selected Armstrong
Linoleum.



Mies van der Rohe was the last director of
Bauhaus. One of his spectaucular buildings
was the German Pavilion at the Expo
Barcelona, Spain in 1929. The flooring

material selected Armstrong Linoleum.

Mies van der Rohe AtiZEr&HE—FR K,
M E P — NS NI SR AET 1929 F,
EEZHERENZEERRIE, EEXBT
RS2 TN 217 1 %

Le Corbusier

The Hansa City, which was almost
completely destroyed in World War II. In
1957, Le Corbusier designed the high-
rise apartment block at the Helisberger
intersection. 35,000m” of Armtrong cork

linoleum were used in these buildings.

1957 F, AT ERILTES
BT ZHOXEEST, Le
Corbusier 7E/8H®ZIT T S
BAER, #FEHTHT
35,000 F K &9 Foy 43 Hir - I iR
Hat,



Armstrong & History of Design
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Jean Nouvel

Jean Nouvel is one of France's leading 1992 7, Jean Nouvel, EKEEHR
architects. His buildings represent unlimited AAOTMANz—, HhE1ESR R
individualism that always integrates the latest BEETHEMNNAEX, HEEK
technologies. The Hotel Les Thermes in Dax: R, Les Thermes =18
functional, ecologically orientated, with an REtERz—, FAZENR
unusual facade design. The perfect flooring: Uni IBHIE S & TR,

Walton from Armstrong in custom colour “Blue”.

ail Bolland

For the extension to the General Infirmary, 1997 £, 1&1tVUF Gail Bolland &1t
Leeds Hospital - Great Britain, the designer HZEE Leeds GEERY B4,
Gail Bolland came up with a particularly EER#ELE, —EHBBETE
harmonious environment to the benefit of both DU, By 38 ot TP R8T B 5 T Ak 64
patients and visitors. On each floor, on leaving FREZR, aXEk EWEFIEEE,
the lift, you are greeted by imaginative in-laid SRR LA, HIREFAIRIT
designs made of Armstrong linoleum. The BRABRBE TRBAIARZR

magnificently coloured roses, sun and
rotundas correspond to glass paintings on the
ceiling.



Henning Larsen

For the new Copenhagen Opera House, 2004 &£, Henning Larsen 0
Henning Larsen creates a separate island BOWNLDBHNE L BIT TSR
that is linked to the quay in the harbour ISR FRIFE, FFEE T Wt
district of Holmen Via a plaza, forms the T AR o

building's crystallisation point. Henning
Larson chooses Armstrong linoleum for the
building.

Leoh Ming Pei

In 2006, A famous first-class Chinese- 2006 FEM K EAMIEMIERE
American architect, Leoh Ming Pei designed RUEREZAEAKRIDNEHEN "7
the new Suzhou Museum. It would be his last Z1E", EHEWT HFMELEERR
piece of work. The museum complement BEWRERFZEZNES, EARME
both the artifacts and Suzhou itself with its SREY BTEEE I R

traditionally inspired yet contemporary
architecture. The hall used Armstrong
Linoleum flooring.



out Armstrong

Armstrong World Industries, Inc had been founded in 1860 at Lancaster,
PA, U.S. Armstrong is a global leader in the design and manufacture of

floors.

Through its portfolio of commercial and residential flooring products,
Armstrong offers almost unlimited options for all parts of buildings. This
range includes Linoleum, Vinyl Sheet and Tile, Luxury Vinyl Tile,
Engineered Wood Floor, Laminate Wood floor, Specialty Floor; Flooring

Installation and Maintenance products.

For Armstrong, this publication represents an idea of design as an
intrinsic part of life and work. An investment in design seen as both
practice and cultural discipline. Viewing design not as a kind of ethical
and psychological contribution to society, but as an essential value which

should always be inherent in even the most practical of working tools.

A company operating in the field of construction materials needs to pay
close attention to changing lifestyles and the evolution of cultural and
aesthetic attitudes. Equally, the company with a high level of technical

expertise cannot afford to ignore scientific debate.

Such a company must know how to interpret, and participate in, the
complex thread that connects the visual and spatial arts to the world of
industrial and commercial applications. It must be creative, dynamic and

flexible in its response.



BHEE 5

g HHE SR TWHRAS, M T 18604%F, BHMUTEERS XEE
. FIEHOE R — iR ARt R ERN EIRGE L.

BERHEEALRAEM RS, MBI ARRDNEN=ERE
FEMERLERE, BREEMEMEAY, SREMEAM, KAEAKR, &
HEEHIR, FIRINEEHR UL L ERRFRT,

XFREHE, iRt FMART EEFPHNIEFNRITRE, R
TTRERFRMNAOELBREBNCAE, IEG—TRITARERIEARKS LS
DEEN—FRE, ER-MEEZNEEMMELFHIXEIA,

—RERAMB RV AEBRERTNNREEXUNEZRAERFZNEK.
R, —RESWAHA A S NEBREBFHHLIER.

REBBIERMITERE, EFAERESZEFEA LN TWIEH
TR R, DNBRECFE  REMURRAIZH,
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This publication includes a range of the many design

themes Armstrong has been called upon to interpret in
recent years.

Over more than a century of activity, Armstrong has
always operated in partnership with design
professionals and architects fostering a close working
relationship with project design teams.

In response to changing times, this relationship has
developed different forms and modes, but has always
been full of stimuli and new directions. These have
formed the basis of the company's most advanced
systems and products.

Armstrong makes its technical know how and
international experience available to designers, with the
aim of contributing to the creation of significant and
lasting works of architecture.

We are proud that Armstrong products form an integral
component within many buildings for industry, for
institutions, for housing and for the workplace.

This commitment has contributed to the creation and
production of the new Armstrong product ranges.

di=

The new products are based on:

Wide-ranging iconographic research into the evolution
of trends in the fields of architecture, interiors, product
design, fashion, graphics and communication.

Creation of a specific color bank for Armstrong
products. This is a reference tool for use during the
various phases of design to achieve the optimum
chromatic coordination within Linoleum and vinyl
products.

design process

nership and development

AR FMHEE T B L F kel &
AR E AR T A,

AN ESHLHREE, MBIt —E8hT
WITMZRIFHE A, FEERELS
TEEITHARE A RERNTEXR.

ERENY, XMEENXRASEKRATRD
ARG BERRREBEREF=EHTTME.
XETRME T A RAHNRGEHN™ M.

PSR A E N RAMIRNERZE 51T
MNZE, FARRNITHELAREHREN LE
AeItE,

BMNEZTHBHIEN~RER ZEBTAR
BT, FENX, FRUEIESSE.

XA KL F BT = M R 5 EH eI
=N,

WrmET:

BEZAR, &%Fﬁf%”% Eh
it Fairit. BER. ERMNEIRSaE.
FEMNEXUEZMBHLES M — KA.

P4 AT T R A PVC AR R 5B 8E N A AE &
RERRITHR.



new collections

TERX]

The Linoleum Collection concept

To create a 'look' to carry linoleum into the future, in
keeping with the intrinsic qualities of this
environmentally-friendly materials.

The new designs are totally original and represent a
break with the traditional image of linoleum. Colors
are coordinated across the range.

i fRito#t R 3

TRRF—ROFRM R, REE WK FILRS[#H
REK.

MRTREEREMARTROERTER.
FI o] EARIAA.

BOBER

The Wetroom Collection concept

The Wetroom collection is a complete wall & floor
covering system for wet areas. Made from high
quality vinyl it is very flexible and quick and easy to
install, and with fewer joints than conventional wall
coverings a watertight surface is assured.

e HYGIENIC

o WATER TIGHT

e EASY TO INSTALL

e DESIGN ORIENTATED

ERMIE R

AR R R — AR X IR fit 52 & A9 S E A3t
RS, HSMRMPVCHIE, BUHREFRITE.
TEEER, HigEbE— AR LRnKRS.

o DA
e Bk
° APRE
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nt Call Centre
lley, Great Britain
Ventura ZEPREHL, HE

Segment / §fils: Office / ik

Project by / i35 55Af : Hattrell & Partners
Year / ££4: 2000 £

Surface / H#A: 1,800m° Fk

Product/ 7 : Linoleum, Marmorette / 33 IV ik

Making large areas varied, dynamic and
attractive with colours - aesthetic
considerations played a decisive role in
the decision of Ventura Customer
Service Management in Britain to opt for
linoleum from Armstrong. The wide
range of colours in the Marmorette
collection leaves nothing to be desired.
The laser controlled cutting of the
linoleum sheets and the accurate fitting
earned the "Installation of the Year 2000"
award from the British journal, the

"Contract Flooring Journal".

FREARNBTRESHL, DERHETEE
RS h——EMMEETE Ventura B P RS
POHE RS DB EEM N, FIEETE A
FHRTRbTEERBEEZENGE, BT
TN RS Ventura B P RGPk =
HES, BEEMBICETETEEFERLERE
BT ZEAKETZREBHMM TV RE
“Contract Flooring Journal” # “2000 £E %
ML AEARR,




Segment / §ilg: Office / 73Ak
Project by / #1555 R : Viadimir Lifatov
Year | fE4f}: 1998 F

Surface / E#R: 700m” 3K

Product / 7=da: Linoleum, Marmorette / 3£ ¥ #k

Sophisticated design which can also cope
with the biggest crowd of visitors: before the
telephone company "Be Line" - the number 1
in Russia - opened its centre in Moscow, the
owner was convinced of the benefits of a
Armstrong linoleum floor. Inlays with
geometric patterns achieve different room
effects in the interior. The Marmorette
collection from Armstrong with its numerous

colours also offers a great deal of creative

scope for colour designs.

BENEITEITUETLAEAREANG S,
Eban% Be-Line X RAER T HrHE A 8 — 6913
NE, EEEHRIHITHORS T, YERH
ERBET T RET BT EENL S, JL
] A B O LA R E 8 BB R ARSI
MR, PHBHTHANERETRERAEET RS
HEEMNmRE T IZITIMNSERHFLE T R
W R EART
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udio Vision
e, Deutschland
~R, EE

Segment / §iild;: Office / nAtk

Project by / #&itfi : Hans Munch, Harald Meierdierks
Year | &4: 1999 £

Surface / E#: 500m’ ¥

Product/ =f: Linoleum, Marmorette, Uni Walton,
Linorette / &3 I J#k , Uni Walton, N5 ik

With the creARTrium, which is unusual from all
points of view - Hans Munch, owner of the
company CREA Audiovision, fulfilled the
dream of his life: to draw the daily impetus for
creative work from inspired architecture. His
high tech media company building in Bremen
is a work of art in itself. The coloured linoleum
floor coverings are integral components of
the interior architecture, which is aesthetically
designed throughout. Integrated like mosaics
in the linoleum floor, there are pictures and
symbols everywhere in the studios, offices
and corridors symbolising the elements and
the inlays reflect the desired multi-cultural
image.

CreARTrium M & HHREEE— T TIEN
#4, Hans Munch, CREA W 4#I/EA S FRE
A, EXEERYPIUE—4ETE. £EET
UBRNBEAPEREGRITIEMENRE, 1
TERRBNERRERRS, A5 —62
ANéb, EBEEETHTRKBIRERRERIZITH
AR TR, SMHTARNBRERNFSTERT
TE=. DAEFER,




r Center

eutschland
», INE, EH

Segment / §fild: Office / A 1%
Project by / #1115 %HRi: BRT Architects
Year / £43: 2000 &

Product / = @n: Transparency

The Deichtor Center was selected as the
European Office of the year 2000. As the
important job of Hadi Teherani, the whole
office design fulfilled with the idea
‘Transparent'. Including the usage of buffer
area, day lighting of the whole building and
transparent sanded acrylic front desk are all
present the same style. Designed by Hadi
Teherani himself and manufactured by
Armstrong, The floor 'Transparency' has a
semi-transparent and water wave effect.
When the people stand on it, it will have the
feeling as standing on the still water. With this
floor design Armstrong has won 4 design

awards.

Deichtor & /388 2000 FE R I AR K
¥, 164 Hadi Teherani 918 = = £, Hadi7E
BNMEITHRF T "8E  RITES, FbE
ATBE P =B H, KEEORERER, UK
XA+ EHED T IMEHIRNETE, LA
KM E— KN, # Hadi Teherani 8 2 &it,
P 4REH 01 3 413& 89 'Transparency' AR G ¢
FERRKSE R, SAMNEELESH—Fis
SITEEOKEAEET . AR BRI BY
PIBECH RS T 4 TUEIT R,

To understand our architecture
requires a grasp of the

connecting element...

Hadi Teherani ‘
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Gainsborough
Adventure
Playground

Gainsborough, Great Britain
Gainsborough iR FE, XE

Segment / §ild,: Education / #&
Project by / # i1l : Alison Davies
Year /| 4}: 1999 F

Surface / E#R: 1000 m’ Lk

Product / 7=fa: Linoleum, Colorette, Marmorette /
Colorette, £ T J#k

A colourful floorcovering suitable for children
was to be chosen for the adventure
playground in Gainsborough in England.
When planning the day facility for children
from 5 to 14 years old, the architects sought
advice from the children themselves.
Between them, they selected lively and
convivial colours from the Armstrong
linoleum collection Marmorette and
Colorette,and designed patterns which bring
nature into the building: the sky, the sea,
meadows and fields, flowers and sunrises -
all rooms have their own themes, full of fun

and cheerfulness.

A FHE 2 Gainsborough, H— PSR H g1 H
— I ERRERS S ERERNEG, X
FRIT I E RS X ERENNE, F18TRS
5 - 145N &ZFUNEL, mFINEAZHABLEE
EEENEWHEEEMIE, miTEirt
TR EFRERFE X EZ FIIN T X8
B, AXEFEeFENT R ZFIHET

=, BF, W, HREMBH., FrENEE
HELEBNEH, SNEEEBEH T RRMOFF
oN: 0p=17 8
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Frobel Seminariet

University

Frederujsbergm Danmark
Frobel Seminariet X%, A%

Segment / §fild: Education / HE
Project by / #& it : Jorgen Stephensen
Year / &4f: 1999 £

Surface / E: 250m’ ¥k

Product / =@ : Linoleum, Marmorette / =3 TV fk

An ecological floorcovering which fulfils the
highest aesthetic demands and is also tough
and hard wearing: for the renovation of the
music room at the Frobel Seminariet
University in the Frederiksberg area of
Copenhagen the architect deliberately
decided on linoleum. The vigorous blue of
the Marmorette collection is broken by steel
squares, and their vibrant sheets give a
dynamic feeling to the room.

WROBAM T EFTERINESER, BE
HEFEFTE, MRERIWE, MASER
Jfi R E 7E Frobel Seminariet K EE— N EH
HERAEN, HEBETRK, RENEET
MPTRAEE AR, LR E—TFFHSEMN,
EHTIENNEYL
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Heinz Galinski
Schule

Berlin, Deutschland
Heinz Galinski Schule, [

Segment / §ils: Education/ #HE&
Project by / itV : Zvi Hecker
Year | &4}: 1997

Product / 7=fa: Linoleum, Colorette / Colorette Y f#

Regular geometric shapes and vibrant
features are the basic architectonic elements
from which the buildings of the internationally
renowned architect Zvi Hecker are formed.
Hecker was awarded the German Critics'
Prize for Architecture in 1996 for the design of
the Heinz-Galinski School in Berlin. The floor
plan which can be interrupted as a windmill.
A windmill spreads out the design spirit. The
Armstrong linoleum floor laid in the school
building proves that the functionality of a
floorcovering can certainly be compatible
with very high aesthetic demands.

EHrZE & 1&IT KM Zvi Hecker TA #1169 JL e
BRI RERANEARITE, Hecker BITHL
FHM Y HeinzGalinski #R k5 1996 F1&
EERERIMTES KL, NSEETR, BHRY
GERE, TERETESHRITEM, M
HWRHBEEDREMH T A FRIXE TIPS EZ
HIIFR53RIE,

“Architecture is an art in
search of ever new
expression of the human soul.
Itis @ human art, but never

human enough.”

Zvi Hecker




Hundertwasser-
Schule

Wittenberg, Deutschland
Hundertwasser-Schule, [

Segment / §fil8: Education / #&

Project by / #& Ui : Friedensreich Hundertwasser
Year / §{}: 1999 F

Surface / E#: 1000m’ ¥k

Product / 7@ Linoleum, Marmorette / 33 Y j#f

"Colour is only the visible expression of
wealth and richness." Friedensreich
Hundertwasser gave this motto literal
expression when converting a school: Now
colourful arches, bright tiles, ceramics and a
golden dome decorate the former slab
construction. Armstrong sponsored the
conversion with coloured, environmentally

friendly floor coverings made of linoleum.

"ERRVENM —XKEFXT, K
Friedensreich st 4 8 F X4 ?&Eﬁzkﬁ RS
B, fbiEH 7 et E &,
XEFZNAMAB ERFEORENMG, BN
AeEEE, € R IMRRRTRENM
&, FPBITEERER T EEEXFE IR
B9 3t T $8 1 A A——T2 iR o

"Colour is only the visible
expression of wealth

and richness."

Friedensreich ‘
Hundertwasser



Meisterhauser
Dessau

Dessau, Deutschland
KA P, EE

Segment / §fig;: Education/ H&
Project by / i3 55Ff : Lyonel Feininger
Year / &E4: 1999 £

Surface / E#R: 200m K

Product / 7=fa: Linoleum, Uni Walton /
Uni Walton Tk

The restoration brought it to light in the rooms
of the villa they own Paul Klee and Wassily
Kandinski had deliberately in ignoring the
cool Bauhaus aesthetics. The restorers
discovered 170 different colour layers. The
Armstrong linoleum floor was included by the
two artists in the colour scheme for the
rooms. It was partly restored and partly relaid
in the old colours.

XERFRYNEE SRR, W FEENIFET 8
SHTEFZNRFE, BEIARKET 170 D FE
BENER, FEHE IR 3P AR E 8
RITIMRIHETXEENESNENFEE,
TREBTBIREBATHERE, EATH
[B4:— 89 A&

Every Color

is my favorate

Walter Gropius




Rainbow Bridge

International School
Shanghai, China
THEERER, L, PE

Segment / §iild: Education/ #HBE
Project by / #&#Ifi: Gail Chen / BR14%
Year | &4f: 2006 F

Product / 7= : Excelon Terrazz /| B4 %

Gail is the student of Hampton Roads
Academy in Virginia, U.S.A. During 2006
summer holiday, Gail designed the flooring
patterns for Rainbow Bridge International
School. Her wish was to encourage the
imagination and creativities in every child.
She hoped the new building could provide
the children a fun and happy learning
environment. She chose to use Armstrong
Terrazz because of its quality, and also
because it is easy to cut and has a good

selection of colors.

BRIs xRt T2 E LS R M Hampton &%,
F 2006 FEX, 7 Rt T E
AR, EELRITHNER, FEERTSHRE
THREEZF NN RBRRNORERRE,
BEFMNZRABER AR FNERNZIR
B, HAMBHITNEAYEERALEENG
BRRFEHNEFERE, FRITHTRDRER
FAMARERFELENLTEESE—H
At
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Hospital,
| Infirmery
at Britain

, HHE

Segment / §il: Healthcare / EEf7

Project by / #i1Vifi : Gail Bolland

Year / £43: 1997 &

Surface / E#: 20,000m’ ¥
Product / P aa: Linoleum, Marmorette,
Colorette, Uni Walton, Linorette /

EX T, WKL, Colorette, Uni Walton

An attractive environment encourages
positive feelings, makes you relaxed and so
supports the healing process, For the
extension to the General Infirmary, completed
in 1997, the designer Gail Bolland came up
with a particularly harmonious environment to
the benefit of both patients and visitors. On
each floor, on leaving the lift, you are greeted
by imaginative in-laid designs made of
linoleum. The magnificently coloured roses,
suns and rotundas correspond to glass
paintings on the ceiling. Amusing animal
designs in the children's area lead through

the various departments.

ERBETIMG, nREFs— NS RE—E
ANBE ORI ESWIRNITE, BAEESETE
HeEsRESTURATE —ENRIMER,
1997 F Y%t H Gail Bolland #2 XA Ef7 I
B RIRE T — B M B IR X SRR T
BOETVME, ZTEEE, TRNEHERE,
EANEBHEE T BRI AT B E 7 # AR R T
BPERE, BHEIEITAEWIBIR, KM
FERFHEBRILERETEN O EHE, ™
EILERX NS T T EBR N g,




eim Nagold

utschland
agold, EE

Segment / 4iig: Nursing Home / 538z
Project by / 115 5%Hf : Heuser & Partner
Year | &E43: 1999 &£

Surface / #: 2,500m" Xk

Product / 7@ : Homogen, Royal / EX &

The new building of the "Gertrud-Teufel-Heim"
is a model for the care of dependent people.
Together with the management of the home,
the architects developed a colour concept
which is intended to help the residents to find
their way around and at the same time to
create an encouraging environment for
activities. The bright colours on the walls of
the corridors and day rooms go well with the
light, neutral floors from the Armstrong Royal
collection, which has also been installed in

rooms of the residential care home.

Gertrud-Teufel-Heim 2 #F ZFERNRTIE,
MFEENEEE R, RITHhERT £
S, UBBZATERRAPLITEMAEK
B, ENEE—MEMEHNSRA. E/B. F
B35 FEEBE BRI A T A FE, TEENH
&R AR BT ER AR
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dei

aschi 817, EX#

Segment / §ild: Bank / $R1T

Project by / #i+555Ff : Augusto Mazzini
Year | $£4f3: 1994 £

Surface / T : 13,000m"F K

Product / 7=&a: Linoleum, Colorette ¥ fk

Banca Monte del Paschi di Siena - when the
oldest bank in the world moved the areas of
management and organisation into an ultra
modern office complex, the functionality and
flexibility of the premises played an important
part. This requirement was also placed on the
floorcovering, which was linoleum: the
different colours separate the individual parts
of the building and thereby help visitors find
their way round. The new headquarter
demonstrates moderness and transparency
of the bank. The broad colour spectrum of
the Armstrong Colorette collection seemed
ideal for this task.

AR R RIEANRITZ— Banca
Monte del Paschi di Siena, ¥ EHEFITH
—MNRTIEMEmE EAh A, WA
BERY AT REMER & Xz B 09 MAIE N
MEEIMMENEEL D, XPFREFEI
T EMENEE L, FEBBH ARG SR
IEA, SEBILFERRREERN T, #
RERERRTURREBEHRK, XDIE FE K
T B HTE Colorette WM E &% L
B




is Bio Labor

Switzerland
, Imt

Segment / §iF: Plant/ T

Project by / i+ R : Wilhelm + Partner
Year /| £Ef}: 1997 F

Surface / E#: 8,000m"

Product / & : Homogen, Royal Conductive /
EXHEFRET

A pleasant working atmosphere in a high tech
laboratory? That isn't a contradiction in terms
for the homogeneous floor covering Royal.
That's why the architects decided on the floor
covering Armstrong Royal Conductive for the
new building housing the Agrobiological
Research Centre Biostein. Because it fulfilled
the main requirement for floor coverings in
laboratories and high tech companies.
Because it immediately dissipates
electrostatic charges. This floor covering
proves that technical requirements and the
demand for a totally attractive look are

altogether compatible.

SRENIBEBRETAEAMNBRNTIEER
10? A EREFEHBERSERFFXFR
FJ&, 1f Biostein R A D FHIR F LR E
BT ERBFEX—= Rk, RAX
R—AENERATRBIMS R ASIH =
tho EEBEMEBENIIGE, FATRERMER
BN K, BRI EE R,
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Hannover, [

Pavillons 1§

Segment / §fifd: Exhibition Construction / f& 5 251
Project by / 15 5% ff : Diverse

Year / &4t 2000 &

Surface / #R: 16,000m K

Product / 7=f: Linoleum, Marmorette,

Uni Walton / €3Ik, Uni Walton

Round the world with Armstrong linoleum - no
problem at Expo 2000, Whether in the
Icelandic or the Swedish pavilion, whether on
Burundi's stand or on Malta's, whether
Liechtenstein or the United Arab Emirates:
they all rely on this natural and robust
floorcovering. And Armstrong linoleum also
made a successful appearance in the theme
park,on the Expo Plaza, in Planet M and in

the EU pavilion.

£ 2000 £S5 H Rt T IAE 2 B
MR NG E, TIEEKD I EERE
B PAMKEIE, RRBEENSEMERES, &
BIXHRETESERBKEEKE, ()&
HEARAXK RO T}, BRI T
FRBEWBIRAE T THAE. RERT HURM
R AR BB FRIE N o




T 5% i
..:.e.:ts::.“«-z'ﬁ-w-q e

gzzsigéﬁg%%,%%% _ o ; Segment / §ilE: Town Hall / HEUT
S : ' . . . :
= Project by / &1+=%E %R : Gabriel von Seidel
= == Year / £E4f: 1999 &
“7"- o“:'-';a’- D p_?c’?"-""?z‘oacr == V ':l - X[z
EE==nes - e "z__zz‘ Surface / EI#R: 240m" K
Product / 7= : Linoleum, Uni Walton /

Tk, Uni Walton

=2

Art has triumphed in the end. When, in the
seventies, carpet was thoughtlessly stuck
over the yellow and black linoleum floor in the
Neues Rathaus in Bremen, the original,
designed by Peter Behrens, was irretrievably
destroyed. Today a reproduction, true to the
original, has been manufactured using the
most modern ultrasonic technology in the
Armstrong factory in Bietigheim, allowing the
artistry and design from the heyday of
linoleum to shine out again in its original

lustre.

TARAKHRBHF, 70 FR, HBEAINER
B35 7E & ¥ H Peter Behrens Wit A XK H
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WETH R AEFENBEFEERATEES 7RI
BIHbIR . 303X I R B T 69T AN EE BOE R o

S ———

- e
N BE EE

LA




36

Arena,

tschland
b%! %@

Segment / il Lounge / RE=E
Project by / i = &FAT: Hild &K
Year / #£43: 2005 F
Product / 7 a: Linoleum / ik

Likely known from the football world
championship in Germany 2006, the Allianz
arena in Munich was designed by Architect
Herzog & de Meuron, Switzerland. As you
known the same office has designed as well
the “Birds Nest” in Beijing for the Olympic
Games. In the Lounge area, the office Hild &
K design one lounge in the typical football
style. The selected material: artificial grass
for the wall, green color Armstrong linoleum
for floor & the table. Drawers are integrated
in the wall, covering beverages & food as
well a TV flat screen. The drawers are
outlined with white lines as a reference to the

field marks.

2006 FHAMAEBTERE BN RE P 02T,
LR BB T BT Herzog & de Meuron
Bit, ER2ItRREMNLTZsISE "S54
fRItHIE, ZEREEXE. Hid& K &it—1
A ERGHANKEE, EENVRE:
HEEANEE MRAEEXA T RENH
WHTOE R AR, HE, RA X FEBREE
WARER, MMEWO%ESSEAKY L
BIFRE
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Segment / §fild: Opera House / KEIBT
Project by / #i+5 % Af: Henning Larson
Year / §£4: 2004 £F

Product / Paa: Linoleum / I Ji

The Opera is built on an artificial island that is
linked to the quay in the harbor district of
Holmen via a plaza. The large, free-floating
roof over the four-storey, arc-shaped foyer,
forms the building's crystallisation point. The
interior design is reduced, White and black is
enriched with selected colours as red. The
whole Opera has covered with more than
20,000sm Armstrong black colour linoleum,
which fit the classic atmosphere of the
Opera. Linoleum with cork underneath is
used in the concert hall (for acoustic
reasons). Due to the orange color of the
selected sandstone and its overall form the
building is known by the locals as the

pumpkin.

e ARGIR KRB S — D AE/NS b, T
Mgt S ERES L, WEESHNE R
FRABRMAMMERTFEER NS TN
5cﬁHN&ﬂﬁﬂH@’JM PUD B g IE A

B E %“HM%;#MEH , BAK
%{xm725%$ﬁm ﬂ%HEEI%K
R, FRBIEHEESI+ BT, EET
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RIET RENFTEHERE. BTENERYLS
FEERTHEENDE, EHEIMBARRA
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Passage,
eutschland

age, V&, EH

Segment / §ild: Shopping Mall / X1
Project by / #i+5%Ri: BRT Architects
Year / ££43: 2006 F

Product / = @: Transparency

Europa Passage is the just built shipping mall
of Hamburg. The 21 arcs is the key visual of
this mall. As Hamburg is harbour & maritime
city the arc shall also symbolized elements of
ship construction. Armstrong Transparency is
used as floor covering. After installed, the
semi transparent water wave design of the
floor under the blue light give the customer a
feeling as standing on a still water, which

also deliver the city features.

Europa Passage @ X & IT E A I KB 1)
i, BHAN 21 NEREFEEX N WY S
DHEERRTE, HTFXEE2—MEDRM
BT, XEHEER GBS TN EE NS
B, P8 HTH Transparency # B 1E 7 b &%
iR, RFETMG, HAREFEIEBKSOEIT
TEHEENE TILERER —fMub L7 F 5K
mHES, WEERE T HHEFE, RAZ
BH— KRt E S,




Museum,

FE

Segment / §fild: Museum / E¥1E

Project by / #itlfi: Leoh Ming Pei / %44
Year | £43: 2006 &

Product / & Linoleum / T FkithAR

As last piece of work of Leoh Ming Pei,
Suzhou Museum has combined the
traditional Suzhou Garden element with
modern architecture design. 'The white wall
and dark roof' clearly deliver the message of
Suzhou Gardens, at the same time the
material used has typically modern taste. In
consistent with the total design, designer has
chosen Armstrong linoleum as the floor
covering to show the modernism design. And
the charcoal grey color also fits very well the

total design.

EANREN HNZE", FMEDIERIAA
T HAMNERMUKREXRITHEHL, "B
EER BUWHEE M EARIRITTR
1%, TE B e E BN AT SR e R
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%, EE

Segment / §E: Airport/ #11%

Project by / #1115 5Rff : Barbel Thorer
Year | &4: 1998 &£

Surface / H#A: 1,300m° F%

Product/ = : Linoleum, Linorette / TR I ik

In holiday mood and wanting to travel: more
and more often holidaymakers who are weary
of their daily routines are booking the best
weeks in the year at the last minute. The
airport travel agency inside Frankfurt Airport
has a large range on offer for people who can
make up their minds quickly. In sand and blue
tones, the wave shaped pattern on the
Armstrong linoleum floor in the booking hall
gives a foretaste of the pleasure of the beach
and the sea. Here linoleum shows its
strengths: freedom of design, excellent

wearing qualities and ease of maintenance.

E—IMRBEBRIANHES, RETUZR
el —F P EEMIRY, EEZEINTA
ARG IRITHES, AP ERENKEEEN
TS HF HBOR B R, FESIRE X
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Segment / §ild: Restaurant/ &7
Project by / #1115 55Ff : Viadimir Lifatov
Year | &4f: 1998 £

Surface / E@#: 120m” X

Product / 7@ : Linoleum, Marmorette /
EXR K

The atmosphere of the Far East in the middle
of Moscow. In the Sushi Bar Take not only can
the guests enjoy the art of Japanese cooking,
but also the stylish interior decoration with its
Asiatic flair. The linoleum floorcovering is
admirably suited to this designed
environment. Because linoleum is also hard
wearing and easy to clean, it is generally a
very good choice as a floorcovering in hotels
and restaurants.

AERHRP LA -REFZRAEHET,
HEHFFEERZATERZHERNEREE,
THEEXFNTHLMRIEAZE ALK, T
HoA IE BB X AP A< MUAS R I BITRE, RINE
BAEMBHNZETHE R, XERFRBEHEIE
RERTEENET T EET,
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Bar,
eutschland
B, &8

Segment / §ilg]: Retail store / 2EJE
Project by / #tJifi: Martin Despang
Year /| £4f}: 2004 £

Product / 7=f: Armstrong Vinyl /
P4 PVC AR

Martin Despang, Architect in Hannover
designed 2004 the chain store coffee bar of a
traditional and well known coffee bar. The
key designing element is homogeneous vinyl
sheet as color of coffee from Armstrong. The
vinyl covers not only the floor, forms seats but
also covers the front desk, In the upper level
of the coffee bar the material selection is
continued and forms as well part of the wall
and the ceiling. Let the consumer completely

immerse the tone of coffee.

Martin Despang, XX & BRI &
2004 EA—PELNMEREPUSET RER
o FEMIERIT T M ETHIHEE &0 E R
B PVC iR, XA AN EE 7 Ak,
BNAEZTHTFHNE, EEXREE—I7
EEMRER, EHRERTE2NETNEHNS
et




ng Booth -
Trade Fair,

eutschland
{iL - Domotex iR E,
WigE, &

Segment / §ild: Trade Fair/ BIES
Project by / #itJfi: Uwe Schindler

Year | £4f: 2006 F

Product / =@ : Armstrong Vinyl, Linoleum /
P4 EE PVC AR, T RRHbAR

Architect Uwe Schindler designed the booth
for Armstrong 2006. On 80m” he carved out
of a black cube a wave. Different materials

were applied as strips along the floors, walls

and ceilings.

The booth design was awarded with the
ADAM design award and the cover page of
the Design manual: International trade fair
design 2006/2007.

5 UH Uwe Schindler &1t 7 Pl HETH7E 2006
F Domotex IR, 7£ 80 FRMmEZ] T —1
REBORBSI FIR, TR BB &S0
NG iR, BEEEFIRTEAR

P RAIITIAS T ADAM T AR MR
YR @ . 2006/2007 FEFRRERRIT,
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CIERBI(E

3443)

TERINE

TH &% bl i ER(FFHK)
H L BERE hER/EWE/ FAR finb: 15,000
LEmEER ¥ | BRY¥ | Bravo s} 16,000
ERERTER—H/ 5 ¥ & 45,000
IR ARERR ZWE b= 13,000
PR FHBEE —ER xS M 20,000
RIEER BWL. RER R 40,000
ALK B —ER RER )| 30,000
A IRFHBE—ER WER LA 10,000
RiEBAEFHRALD RER Rz 7,000
REREERR ‘O | F Kb 36,000
HEINE:

TH &R Pl Hh ER(FEHK)
R4 ¥ £E 30,000
FERFRFAEFR B4 & 16,000
SEERZERIE ET) A & 7,000
FERBRFETIRERER ) A fnb: 4,000
LR RFEY WER JEx 12,000
EREERFERIIZGEM EWE b= 3,000
IR FIH BT Al wN 20,000
AT RZEZRAZR FAL HLM 7,000
RERFE B W RiE 3,000
M5 RIE T KSR b BWAI/ FEZTRR M& IR 12,000
DRI :

B &% 7 A HRCEEFK)
EBHB A KEE EXTAK/ BHOR & 4,000
TR X BES I F NI i 10,000
FEBARESGM) AT ¥ abic? 5,000
REEBXE A + 15,000
FERERS RO A¥ | LRR b= 17,000
HEZHBE Ba¥ = 10,000
IRAEART =V ImL! 5,000
WAL-MARTH E £ EE I sl 20,000
BERFTh(KE)SH ¥ RiE 16,000
REEFRS R A KiE 10,000
SN AN A CONTOUR e 10,000
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) A
BT IREE .
ME&M® b R ER(FFHK)
BRI B F ¥ fnb: 8,000
KFIELCDHRRAE] ¥ | BB A SDT LiE 13,200
ERERFHRAT ¥ flnb: 3,000
REBF & BYR b= 2,000
I HEEP&G nx M 3,000
BRI AR E ¥ | 19,800
BBE B ¥ B 10,000
UTHNA AR Fils RER | BFR UM 26,000
HMIMI~ MR M 4,000
MR E R4 KRR SRAL m il TR/ BZWE TR0 &4 10,000
FE KA IREE
ME&#R Pl Hh e ER(FEH*K)
ZHETE ¥ 2E 120,000
W2 ¥ EaEd] 80,000
KL ¥ £H 35,000
AN KBS Ba¥ inbi: 8,000
HEEE#E RS I3 b= 20,000
EREEE HEREP B[ 5,500
EBEEMRE B ¥ B 10,000
BERFHEILRET ¥ 5&K5F 10,000
MR X i ¥ T 12,000
B = EEE EET K M 3,000
NHETIEIFME:
B &R =R Hh R ER(FFHK)
N EDTE EE RN M 2,500
BERIEE % EPN 4,000
HERERSGEM AT L5255 T2k BREB 800
BRXTHEHEE FAL X 1,000
AREFHL B, BFE &hE 7000
BlLiEL&E AR B 2,500
MIIRELTE BIR finbist 1,000
LYSAREEST R flnbic 5,000
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Profile 75 & & CAD & JPG &=

[ Between us, ideas become reality.™]
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Armstrong World Industries Offices Pua#f it ik i X Z B L& b

CHINA - BEIJING HE - 4R
CHINA - GUANGZHOU FE - M
CHINA — SHANGHAI HE-
HONG KONG &8
JAPAN HA&
SINGAPORE O
KOREA, Sales Agent B [E
TAIWAN =P

www.armstrong.cn

Tel BiF
(86-10) 6517 1061
(86-20) 8375 3862
(86-21) 6391 3366
(852) 2585 7800
(81-4) 54507185
(65) 6358 1082
(82-2) 5551972
(886-2) 2786 7258

Fax £ &

86-10) 6510 2821
86-20) 8375 3861
86-21) 6391 2021

852) 2598 7181/7113
81-4) 54507186

65) 6358 1084
82-2) 544 1911
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